Basic Rhetorical Vocabulary






              Phillips 
	Essential Rhetorical Strategies



	Analogy:
	An analogy is a logical comparison to a directly parallel case.  When a writer uses an analogy, he or she argues that a claim reasonable for one case is reasonable for the analogous case.

	Causal Relationship:
	In causal relationships, a writer asserts that one thing results from another.  To show how one thing produces or brings about another is often relevant in establishing a logical argument.

	Ethos/Ethical Appeal:
	When a writer tries to persuade the audience to respect and believe him or her based on a presentation of image of self through the text.  Reputation is sometimes a factor in ethical appeals, but in all cases the aim is to gain the audience’s confidence. The writer could convince he or she is trustworthy by demonstrating a close connection to the subject matter of the speech or writing, by demonstrating a point of view that is informed by reliable experts, or by presenting oneself in a professional stylistic manner that, in the case of argumentation, acknowledging and refuting the opposition’s point of view.

	Logos/Logical Appeal:
	An implied comparison resulting when one thing is directly called another.  To be logically acceptable, support must be appropriate to the claim, believable, and consistent. Writers may demonstrate their thought processes by presenting deductive or inductive reasoning or by making comparisons via analogy or figurative devices that reasonably illustrate the point for the audience or reader.

	Pathos/Emotional Appeal:
	Qualities of fictional or nonfictional work that evoke pity or sorrow.  Over-emotionalism can be the result of a fallacious excess of pathos that devolves into melodramatic or overly sentimental language. Readers and audiences like to have their heartstrings tugged, but gently – not roughly and certainly not in a manner that is cliché or derivative.

	Refutation:
	When a writer musters relevant opposing arguments. The acknowledgement of the opposition and the presentation of these counterclaims is essential to making an effective case in an arugument.



	Rhetoric:
	The art of effective communication, especially persuasive discourse.  Rhetoric focuses on the interrelationship of invention, arrangement, and style in order to create felicitous and appropriate discourse.

	Unity: 


	A work of fiction or nonfiction is said to be unified if all the parts are related to one central idea or organizing principle.  Thus, unity is dependent upon coherence.


	Rhetorical Fallacies (Mistakes or Errors in Rhetoric)



	Ad hominem:
	Latin for “against the man.”  When a writer personally attacks his or her opponents instead of their arguments.

	Begging the question:
	Often called circular reasoning, begging the question occurs when the believability of the evidence depends on the believability of the claim.

	Either-Or Reasoning:
	When a writer reduces an argument or issue to two polar opposites and ignores any alternatives.

	Emotional Appeal:
	When a writer appeals to readers’ emotions (often through pathos) to excite and involve them in the argument.

	False Analogy:
	When two cases are not sufficiently parallel to lead readers to accept a claim of connection between them.

	Generalization: 


	When a writer bases a claim upon an isolated example or asserts that a claim is certain rather than probable.  Sweeping generalizations occur when a writer answers that a claim applies to all instances instead of some.

	Non-sequitur:
	Latin for “it does not follow.”  When one statement isn’t logically connected to another.

	Post hoc ergo propter hoc (or Post hoc)
	The Latin phrase “post hoc ergo propter hoc” means, literally, “after this therefore because of this.” The post hoc fallacy is committed when it is assumed that because one thing occurred after another, it must have occurred as a result of it. Mere temporal succession, however, does not entail causal succession. Just because one thing follows another does not mean that it was caused by it. This flaw in causal reasoning asserts the temporal correlation is causation.

	Red Herring:
	When a writer raises an irrelevant issue to draw attention away form the real issue.

	Straw Man: 


	When a writer argues against a claim that nobody actually holds or is universally considered weak.  Setting up a straw man diverts attention from the real issues.


